
Simplify EDI integration:
Combine an Outsourced B2B Approach 

with Self-Service Tools

Midmarket companies are making considerable investments in B2B integration 
as a necessity for meeting today's demand for faster and more collaborative 

digital transactions through electronic data interchange (EDI). Although 
integration between internal systems and external trading partners is critical 

to business growth and resilience it remains a challenge.1

The value of EDI and B2B integration 
capabilities has midmarket companies making 

considerable investments.

deem B2B integration 
capabilities very 

important or critical.

91% 

have accelerated their 
integration investments over 

the previous 12 months.

77% 

Companies invest in EDI and B2B 
integration for many reasons.

Almost half cite workforce optimization (47%) or 
digital transformation (45%) as a top driver.

Other drivers:  
Security improvements

Entry into new markets
Pressure to reduce costs

Pressure from customers

Planned upgrade of ERP

Regulatory compliance mandates

When it comes to executing on B2B integration, 
companies face a variety of challenges.

Competing IT projects are a top challenge for more than half (58%) of 
midmarket companies, followed by:  

Data transformation/translation 35%
42% 

30–33% 

Lack of executive support
Complex integrations

Integrations

Budget and finances

Rapidly changing markets/merger-and-acquisition activity

Siloed business systems

Poor collaboration with trading partners

91% of midmarket companies outsourcing
their integrations increased the value 
of their B2B program. 

An outsourced approach to EDI and B2B 
integration helps fill some gaps and provides 

many benefits  

Improved 
collaboration 
with external 
stakeholders

ability to 
shield from 
complexity

ability to 
redeploy IT 
resources

future 
proofing of 

B2B solutions

access to 
specific skills 

and experience

improved 
scalability and 

better onboarding

improved 
global reach 

Yet, midmarket companies feel the need to 
maintain control over their own B2B environment. 

To maintain that control, midmarket businesses that saw significant return on their B2B 
solution investment cited these must-have characteristics: 

Availability of self-service tools

77% 

Ability to outsource as much or as little 
integration as desired

76% 

Scalable B2B integration with OpenText provides a flexible outsourcing 
approach to fit a company's needs and budget by providing easy-to-

use self-service tools that empower in-house staff to maintain control 
and manage the simpler elements of EDI and B2B integration. 

Get the full report to find out what companies are 
doing to get a digital edge on their competition.

1 Foundry “B2B Integration Strategy” survey, 2021

SPONSORED CONTENT

https://www.opentext.com/solutions/b2b-data-exchange-and-integration#agile-integration-form



